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Objectives of the conference 
1) To encourage public buyers to use socially responsible public 
procurement  
PP is mainly considered as a technical and administrative 
exercise, sometimes cumbersome. But many forget that it has a 
significant economic weight: each year, in the European Union, 
contracting authorities buy goods, services and works for about 
2000 billion Euros, which amount to approximately 14% of the 
EU GDP.  
 



Sometimes, we tend to focus exclusively on the fact that PP can 
deliver budgetary savings 
But actually, PP can and should be used as a powerful tool for public 
authorities to pursue strategic policy objectives. These certainly 
include social cohesion and inclusion, professional integration, better 
access to market opportunities for the social economy. 
A key objective of the 2014 reform of EU PP rules was precisely to 
facilitate the strategic use of PP to reach social and environmental 
goals. 
However, more than 3 years after the implementation deadline of 
the European Directive, we note that the possibilities offered by this 
regulatory framework are still insufficiently known, understood and 
exploited.  



Price is an important element of procurement, but it should not be 
the only parameter by which we judge offers. A truly fair 
competition for public contracts needs to also rely on social and 
quality elements, in order to also benefit our communities and 
citizens. 
This is why the European Commission is working to raise the 
awareness of public authorities, at all levels, on SRPP. 
This project - the « Buying for Social Impact » project – is part of 
these efforts. It seeks to promote the use of SRPP in 15 Member 
States to also facilitate the access of social economy enterprises to 
procurement opportunities. 



It is structured in two phases: 
 

First, research was undertaken by our partners, a consortium of 
social economy organizations, in the 15 selected countries in 
order to better understand the legal and institutional 
environment for both PP and social economy and potential 
difficulties in using SRPP.  
Second, awareness raising events (including the one today) are 
being organized in those countries for both contracting 
authorities and social economy enterprises. 

 



Furthermore, in the area of SRPP, the Commission is updating its 
guide on how to use social considerations in public procurement 
(publication expected early 2020), and it is launching a collection of 
good practices, which will be disseminated through a dedicated 
communication campaign (mid 2020). 
 
In addition, the European Commission is promoting the 
professionalisation of public buyers through other projects (e.g. 
trainings, common library of reference documents).  



2) To improve the market outlook for social economy enterprises 
 
The business model of social economy enterprises is generally 
poorly known and understood across Europe, which makes it more 
difficult for them than traditional businesses to sell their goods and 
services. In addition, they are usually quite small and do not always 
have the knowledge and expertise to handle complex PP procedures.  
How can social economy enterprises strive and grow? One way is to 
sell more goods and services to businesses and public authorities. 
With this conference, the European Commission therefore also 
wishes to foster the development of social economy and social 
enterprises. 
 



3) Foster our partnership approach to promote change towards 
socially responsible procurement 
Legal reforms cannot bring about the intended results if 
stakeholders do not work together to drive change in practice.  
Of course, the political level has a key role to play in promoting 
strategic PP, but our focus today is supporting the officials working 
as public buyers and the social economy enterprises.  
Officials implementing PP in practice have an important 
responsibility. They need to be aware of the possibilities offered by 
the new rules to pursue social objectives. But they also need to 
have the necessary know how and technical skills to translate those 
objectives into well designed tenders. 



Social economy enterprises themselves have to make themselves 
better known to the contracting authorities, and to build their 
capacity to be in a position to win the tenders. 
It is important that you, as representatives of both these categories, 
take today’s event as an opportunity to acquire a better knowledge 
of social procurement, get to better know each other’s needs and 
challenges and work in partnership to make socially responsible 
procurement happen on the ground. 
Today we have a full agenda, which I hope will trigger rich and 
constructive exchanges, and will be a source of inspiration for all.  



Thank you for 
attention 


